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GBJECTI VE

The primary goal of the course is to gain an understandi ng
of what advertising is i.e. its role in a small business,
its role in a Nationw de pronotion, the |aw and adverti si ng,
how peopl e react to adverti sing.

The object of the exercise is to finidh the programwi th a

good know edge of advertising procedures, concepts and
gui del i nes*

RESOURCE MATERI AL

The course text is "An Advertising Quide and Pl anni ng Manual
for the Canadian Small Business" by The Wnen's Adverti sing
d ub of Toronto.

In addition, class handout material and guest |ecbures wll
suppliment the text. Further, the student should seek out

other texts for reference i.e. (a) Advertising by Vil bacher

(b) A Practical course in Canadi an Advertising by The Associ ation
of Canadi an Advertisers |nc.

FORVAT

Short discussions by Instructor followed by Question and Answer
period. Students will be called upon to not only give an answer
but to give alternative solutions to advertising questions.

EVALUATI ON (12 wks. X 3 = 36)

(1) Test every Friday in 2nd period. Each test will have 3
questions. Each question will be worth 1 mark. Students
will be graded on the following scale 0,%,i,3,1; The weekly
tests are mandatory. |f you miss the Friday test you will
have to wite the test the follow ng week. Students are
allowed to bring textbooks, notes, etc. into test room

(2) Participation = Attendance (24)

(bviously if a student shows interest and actively partici pates
hi s/ her chances of doing well in this area are very good.

(3) Project - One Project (20)
To be handed in 1st wks. of March
O any advertising topic. The enphasis is upon the student
showi ng an understandi ng of the subject matter.

(4) Debate (20)

Students will be given a topic to debate. Each teamwill have
4-5 nenbers. (2nd week of March)



